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Methods

Magnitude of Costs:

® Labor (70.1%)

® Mistakes (19.0%)

® Printing and delivery of tags (5.7%)
® Supervision (5.2%)

Frequency of Adjustments:

® Total products (25,000)

® Products with cost increases (3916)
® Products with price adjustments (
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35.2%

Percent of net profit margin spent on adjusting prices
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